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Mapra Embrace nonysu-

L 13 NpK3 33 TBOPYECKMI
MOIX0A MPH COIAIHMM
ITOH MOganH

urovet prepared a host of novelties and dedicated

more space than ever to offer a maximum of

information on what awaits us in the summer 2012

The recipe proved to be a success: the trade show was

dynamic, both in terms of finished products and of
textiles. The event attracted a large number of international
visitors; in fact, their number grew by 23.5%. There was a
significant increase in German guests (+47%), followed by
the British (+32%). the Australians (+35%) and the Americans
(+32%). The South of Europe, on the other hand, seems to
have lost some steam, according to some exhibitors... Which
made some, Valery among them, frown...

A new meeting point to be integrated by French
retailers...

As expected, due to the sales season, the French were mostly
absent from Mode City, with the national audience going
down by 14% compared to September 2010. Only 28% of all
visitors were French (as opposed to 35% in September 2010)...
This is even more regrettable considering the significant return
of French retailers to Mode City in September 2010: +27%
compared to the previous year. Nevertheless, a large majority
of brands declared themselves satisfied or very satisfied with
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Promising
results of Mode

City and Interfilir

July premiere

In the occasion of their first July edition,
the two lingerie trade fairs achieved
results which were, least to say, encour-
aging: +10.5% of visitors at Mode City
and +9% at Interfiliere. A total of 27,017
buyers treaded the aisles of the fairs,
according to Eurovet, which is 8% more
compared to September 2010. The only
(and expected) downside: participation of
French retailers decreased. ..

the trade show. This is the case of Emamo, of the Maryan
beachwear group, Bip Bip, Implicite... The Columbian brand
Caffe swimwear, a first time exhibitor at the fair, is delighted:
"we're so glad we came!”, Patricia Uribe, International
commercial manager, shouted out. Christelle Malot, marketing
manager for Barbara, estimates that “the number of visitors
was far from exceptional”, admitting though that Sunday was
a busy day. In the opinion of Korine Yohay, Compagnie du
Soleil commercial director, the results are positive, even though
there were only few seasonal and beachwear retailers.

Interfiliere finds its brands

When it comes to textile, the discussion has been clear-cut for
some time now: September is too late to present collections.
The change of date "was absolutely necessary because the
beginning of September definitely proved to be too late®,
said Thomas Meyer, CEQ of Bischoff. This embroiderer used
to visit the majority of his European clients starting with the
end of June. This is why July is considered completely ad hot.
However, some recognize that this date might be less abvious
for finished products; in fact, “some visitors are already on
vacation. And what is more, it's the sales period and rather
annoying for the visitors who want to use the opportunity
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4TABPR 37O CTAN0 COBCEM HE CBOLBPRMEHHO" , = HANOMHUHART
omas Meyer, feHepanoHbin gupekTop komnaduu Bischoff.
WOMIBOAUTENE NOcewwan BonkWYIo YacTe CBOMX EBPONEeRcKux
WEHTOB, Ha4YMHAA € KOHUA WioHA. Mionb, cnegosatentHo,
ONHE NOAXOMMN ANA 3TOMH uenu. [laxe ecnu KTO-To NPUIHAET,
3 3Ta [4aTa HEe TaK ONEeBMAHA ANA FOTOBLIX WIAENWA, TAK Kak
JWEETEYIOT NOTEHUMANLHLIE NOCETUTENM, KOTORLIE YXe B oT-
ckax, K TOMY @, yXe NPORO/INTCR PACNPOoAaxy, 1 310 3aTpya-
TeneHo ANA NOCETUTENEN, KOTOPLIE WCNONB3YIOT NOE3aKy,
3661 £fENaTh NOKYNKK U BAOXHOBATLCA YBUAEHHBIMW TEHIEH-
AMK”, = kak 310 oDwRckseT Falco Weidemeyer, npesugenHT-
4EpansHbin aupexTop komnadui Elastic Textile Europe. Kak
auganock, canou Interfiliere npowen ouexs guHamuiHo. B
nime of Mode City, OH He QWYTHA HEQOCTATKS PRAHUYICKMX
TTEH, HANPOTUE, KONWMECTEO [aMHbIX NOCETUTENER YBenn-
NOCL NPONOPUMOHANLHO OBLLEMY KONWMECTBY NOCETHTENSR
pasHbix cTpaH: dipaHuy3bl cocTasunmM 28,5% obuero konu-
cTea rocten (no cpasHernio © 26,5% & cenTabpe 2010 roga).
FOVEL YKAILIBAST, HE NPMBOAR UMDP. Ha “3HaYNTENLHOE yBe-
YEHWE KONWHECTBa” AH3AAHEPOB M 3AKYMWWKMKOB TKAHEA Kak
A OfEAL NRET-a-NOpTe, Tak 1 AnA Genba 1 KyNanbHWKOE,
0 CTOPOHBI YYACTHUKOB — Mbl BUAMM NONOXUTENEHEIE WTO-
. “CanoH NOKa3anca MHe CnokolHee BO BCEM”, - KOHCTaTK-
san Falco Weidemeyer (Elastic Textile Europe); Mexay Tem,
3K KAK Y HAC OMeHb CTaBUNEHAR 1 Y3KO CNeLManIMpoBaHHan
33 KIWEHTOB, KONWYSCTED HAWMX NoceTUTenei Geino aAocra-
HHO CONOCTABMMO™. Y HAC BbiN0 He GOMNbLUIE KNUEHTOB, Yem
:eHTAGpe 2010; © ApYroR CTOPOHE!, BCE KPYNHLIE KNWEeHTH
€ NOCETWNMW, 3 KAYBCTBEHHWNA ypoBeHs [nocetutened] cko-
e, NOBLICUNCA", - OTMETHN CO CBoen croporb: Thamas Meyer
schoff). Xavier Minsac, kommepueckiil AUPEKTOP KOMNaHMK
lon Crea’ Lys, saperucTprposan Ha 20 % Gonblwe KnkeHTOB
cpasHeHnio ¢ cenTabpem 2010 roga. "Wrorm nonoxuTens-
12, NagHoiM oBPaloM, Ha KavecTBeHHOM yposHe", — nog-
prHyn on. Ho Bee yHacTHHEN oTMevaT Bonee cnbHoe, Yem
raa-nBo, AABNEHME LEH, DHK YYBCTRYIOT cebn 3axaTiMi B
cxax mexay YBenW4eHHeM CTOMMOCTM BONOKOH W 3NeKTpo3-
Prve, a TRYAHOCTE COCTOMT B TOM, Kak OTRAa3HTCA 3TO NOBLI-
JHHME H3 nocneayowmx npoaaxax. “Knuedts Tpebywor ace
nee KPacuBbIX, HO MEHEE AOPOTUX, YEM B NPe/bilyllem Ce3o-
, wapenuin®, — pealomupyeT Thomas Meyer (Bischoff). “Beino
| CTP YBHAETE © Irore A A", - BBICKa-
BaeT caoe MHeHua Falco Weidemaeyer(Elastic Textile Europe).
Avac, bonee yem korga-nubo, "Kaxnan TKaHe AonXHa co-
BETCTBOBATH CBOER Lede”, — 3aganaeT Xavier Minsac (Billon
sa'lys).

Itra emelumnBaeT KynansHUKKU U Benbe

) CNY4al0 CBOEro 3ameqaTeNsHoro BO3BPAlleHWA Aedmne
Ifa - L£NbI0 KOTOPOrD ABAAETCA NoBYAMTE K COBMECTHOR pa-
TE TBOPYECKHE rpynns v NPOU3BOAMTENERA TEKCTMARA ONA CO3-
HWA OprriHaneibi 06pasuce - NpeacTasnne 64 HIRENHA W
ewano (3to Bena npemsepa) OMOBPEMEHHO KYNaNbHKKW K
Noe. I'IpeaeHTal.l.MR. OpraHM3IoBaHHan 3a npegenamu canoxHa
pamkax aneraHTHeWero nasmnsoHa Kambox Ha nnowagw
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Popym Interfiliere

BaHgom, cobpana okono 700 BamHbIX rOCTer.

Hopy, C(OCTOAND OfHOBPEMEHHD W3 npegcrasMTEnein
AreHTCTE, CTHMAKMCTOD, palpaboTyMkos, npogasuce BenwA K un-
NIOCTPUPOBAHHEIX XypHanos. Haw rnasHeid pegaktop rocno-
wa Valerie Charier Buina, B HacTHOCTH, YNEHOM 3ITOMO MIOPW.
TafiHeIM rONoCoBaHWeM BeINO NPUCYXABHO TPU HAMEYEHHBIE
npemMuu. B faHHOM ciyyae, BCe TOPTOBLIE MapKH, OTMEYeHHbIe
Takum oBpazoM, AENAIOTCR MANO WIBECTHLIMK ANA WHPOKOR
nyGnukKM. Mapka Embrace w3 Wpnakgum nonydmna, npws 3a
KPeaTHBHOCTE, BpHUTaHCKan Mapka Berlel - npua 3a marepuan, a
dhpanyackas mMapka Thapelo = npia cUMNATHIA XI0pK.

MdpaHuy3ckoe Benbe Ha NoYeTHOM MecTe
Beaycnoewo, dpaMiy3ckoe Genbe Brerga 3aHMMano BaxHOE Me-
€10 Ha MeXAYHapOaHbIX BLICTABKAX B 3T0H 0BNACTH, KaK IUMON,
Tak v netom. Ho B8 3TOT pa3, BNepsnie, OPraHv3aTopsl CanoHa
Eurovet npeaocTasknM ana Hero ocoboe NPOCTRANCTED M Npea-
YEMOTPENK ANA KaXAoH TOProBoA MapkM BpeMA ANA BeICTYNNE-
HWA, 4TO NOIBONMNO CTUNMCTaM no,qpaﬁnc PACCKAZATE O CBOWX
KONNEKUMAX, MX 0coBEHHOCTAX M O TOM, YEM OHM BAOXHOBMNWCE
Ha wx coagavwe. MpepcrasuTeny mapok Aubade, Chantelle,
Empreinte, Lejaby, Lise Charmel, Lou W Simone Perele cmorni
B3ATE CNOBO NEpeq NOCERUEHHBIMK CTYLIATENAMA. . L]
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